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TOP TECHNOLOGY, SERVICES AND COLLISION REPAIR INFORMATION



print, digital, integration, and production services

Established in 2001, Media Matters Inc. continues to be the cornerstone and leading provider of news and information 
to the Canadian collision repair industry. We bring top-of the line products and services to this market with our print and 
digital properties which include Collision Repair magazine, Collision Québec, Canadian Auto Recyclers, Bodyworx 
Professional, Training Directory, Buyers Guide and Canadian Towing Professional. 

Our mission is to reflect the professional standards of the industry. Our commitment is to bring you the most up-to-date 
and relevant content coupled with solution driven services designed to deliver results. With our print, digital and ancillary 
services, we are the front-runners in connecting you with your target audience. By channeling experience, knowledge, 
passion, integrity and service, we effectively and efficiently reach your customers, delivering the best return on investment.

PROVIDING FULL SERVICE SOLUTIONS 

For more information visit 
mediamatters.ca

Head Office:  
86 John Street, Thornhill, ON. L3T 1Y2 

Phone: 905.370.0101   
Email: info@mediamatters.ca



CANADIAN DISTRIBUTION
COLLISION REPAIR MAGAZINE DISTRIBUTION

1. Collision Repair Facilities  5,853
2. Automotive Mechanics  76
3. Subletting  194
4. Jobber/Wholesalers  542
5. Appraisers/Insurers  229

6. Recyclers/Towers  207
7. Educational Institutions  28
8. Manufaturers/Suppliers  280
9. Other  27
Total  7,436
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PREFER US OVER 
ANY OTHER INDUSTRY 

PUBLICATION

TRUST US TO BEST 
REPRESENT 

THE INDUSTRY

READ EVERY 
ISSUE COVER TO COVER

81%

80%

79%

CHOSEN 
#1 IN THE 

INDUSTRY!

*Based on an independent survey conducted by IPAO Market Research, we are the undisputed leaders 
among print and digital media serving the Canadian collision repair industry. The results speak for themselves.



DIGITAL OPPORTUNITIES

Our websites provide compelling and relevant content to the collision repair industry on a daily basis. Like their print 
counterparts, Collisionrepairmag.com, Bodyworxprofessional.com, Canadianrecycler.ca, Towpromag.com, the online 
Training Directory and the digital Buyer’s Guide keep the collision repair industry up-to-date with the latest business, 
industry, training, product news and more. New content is uploaded to each site daily, with exclusive interviews and industry 
event coverage, to keep you up to date with the latest.

Digital marketing is prevalent and now more than ever,  an integral part of marketing efforts within the Canadian collision 
repair community. It’s immediate, measurable, flexible and cost effective. Designed to deliver your message and stay 
connected through multiple platforms which deliver the rich experience of Media Matters Inc.’s most read news, opinion 
and analysis in the Canadian collision repair industry. Enhance your static ad with interactive features such as a video 
overlay or engage through our Podcasts and Webinars. Our digital offerings  capture the attention and imagination of 
readers. Speak to your Account Representative for more information and pricing for our Collision Repair daily E-zine, 
Canadian Auto Recyclers bi-weekly Ezine or ad placement on any of our websites. Podcast and Webinar sponsorships 
are available. All print ads repeat in each of our Digital editions.

ANCILLARY 
SERVICES
We believe in partnership. That is why we are 
committed to helping you get the job done. 
We offer creative services for your print  or 
digital advertising needs whether it’s a simple 
banner,sponsored content, webinar listing  or 
an advertorial. We also provide translation for 
those active in the Québec market. Whether 
it’s video, polybag sampling, sponsorship or 
inserts we are here to serve. All you have 
to do is ask. Ask your sales representative 
for more information and quotes.

For further information 
and to discuss your 

digital marketing needs 
contact your sales 

representative today.



URL required. All ads due 2 weeks prior to posting.

AD TYPE AD SIZE 1x 3x 6x 12x

Featured Rectangle 263 x 330 px $600 $540 $535 $510

Body Banner 848 x 100 px $300 $260 $250 $225

Leaderboard 728 x 90 px $600 $540 $535 $510

Ezine 600 x 160 px $125 N/A N/A N/A

Video 263 x 250 px $600 $540 $535 $510

Only one ad per digital display unit. Refresh of creative recommended per three month period. If 
more than one ad is required, multiple ad units or page domination* is available.

Cover image size 500 x 280 px jpeg or png. Must provide cover photo, sentence and web link. 

Conditions

Video

Please provide specified URL for desired 
website or social designation.Links Two weeks prior to post.Material 

Deadline

80K or LessFile Size

JPEG OR PNGFormat

DIGITAL RATE CARD
Standard IAB sizes are available on all websites with links and SEO applied, Contact your rep for more information on integrations and bundled packages 

Powered by Collision Repair

collisioncommunity.comcollisioncommunity.com

CONSUMERS GUIDE
TO  COLLISION  REPAIR

collisionrepairbureau.com

online only

A comprehensive online guide helping Canadian 
drivers understand what to do after they’ve been 
in an accident and how their car will be repaired.

Collisioncommunity.com is the Indeed.
com of the Canadian collision repair industry. 
This site connects employers and potential 
employees—those looking to hire or be hired. 
Collisioncommunity.com is the one stop 
destination for your employment needs.

14 days before launch

All Website Artwork Due

1st of the month

Ad Launch Date



DAILY E-ZINE NEWSLETTER
Non-rotating ad space sent daily to over 9,000 active subscribers.

NEWSLETTER & E-ZINE

AD TYPE AD SIZE 1x

Ezine 600 x 160 px $125

E-ZINE BANNER

Connect with more than 7,000 opt in subscribers with the Collision Repair magazine daily 
e-zine. Our daily E-Zine contains fresh news content sent directly to industry professionals 
every morning. Additional advertising banner options are available in 600 x 160 format with 
links to your website or social media destination.

collisionrepairmag.com

BODYWORX
P R O F E S S I O N A L
THE VOICE OF COLLISION REPAIR TECHS & PAINTERS

bodyworxmag.com

collisionquebec.comtowpromag.com canadianrecycler.cabuyersguide.collisionrepairmag.combuyersguide.collisionrepairmag.com

trainingmatters.ca

Contact 
your sales 

representative to 
advertise on any 
of the following 

websites.

Various 
ad sizes 
available 
online or 
in print.

Contact your sales representative for more information.

14 days before launch

All E-ZINE Artwork Due



WEBINAR HOSTING
ENGAGEMENT WITH THE COLLISION REPAIR INDUSTRY

What the Collision Repair webinar experience offers:

•3 custom email deployment promotions

•4 weeks of promotional advertising on collisionrepairmag.com

•Splash page that can be customized. Options available

•Social Media Postings before during and after webinar

•   Media Matters team will work closely with your team 
  through advertising, presentation and post deployment

•Simulcast/ live streaming on Facebook with ability to comment

•Post webinar advertisement of recording

• Link to webinar recording for further advertisement via your website and social media accounts

•Post webinar distribution of one piece of relevant collateral on your behalf

•Ability to engage with the audience via a live Q&A and interactive polls

Webinars are a highly effective way to connect, communicate technology advancements, build awareness of your company’s technical 
expertise, showcase customer testimonials and explain product differentiators. Each live event is available on demand and promoted on 
Collision Repair website for 12 months. 

Contact your sales 
representative to learn 
how your company can 

book its own feature 
podcast or webinar 

presentation!



PODCAST SPONSORSHIP

• One on one planning assistance with a member of the editorial team
• Up to 15 minute final podcast (Speak to your sales associate for details)
• Top E-Zine slot placement at launch, sent to our 7000+ subscribers
• Included for multiple days in the ezine post launch as a promo ezine banner
• Available on our website and streaming services for 6+ months
• Leaderboard or featured rectangle for 2 weeks post podcast launch on CRM

THE PODCAST PACKAGE INCLUDES:

collisionrepairmag.com/podcast

Collision Repair’s Industry Insider podcast features collision repair experts tackling the chief trends and topics affecting 
the Canadian sector. From deep dives into the top technologies of today’s market to collision claims trends and upcoming 
ventures from industry-leading companies, our podcast provides a comprehensive opportunity to share information 
with your target audience and parlay your message across the collision community. Our bi-weekly episodes, up to 15 
minutes in length, are published to all podcast hosting sites: Spotify, Apple Podcasts, Soundcloud, Amazon music/
audible and YouTube. Podcasts are also shared in the Collision Repair daily e-zine, which is sent to more than 7,000+ 
subscribers, and advertised on the Collision Repair mag site.

RADIO

Be part of either of our popular biweekly industry Insider podcast and webinar 
series designed to bring you the last industry insights and information through a 
combination of interviews, and discussions with leaders, influencers and experts 
across the collision repair industry.

Contact your sales 
representative to learn 
how your company can 

book its own feature 
podcast or webinar 

presentation!
THE PROCESS:
• A call with editorial to discuss the idea and plan
•  Review sample questions sent via email and provide 

feedback prior to recording
• Set up a time to record over zoom
• Review recording and give feedback
• Approve final recording

CLIENT MUST PROVIDE:
• Company logo
• Profile image

AD BOOKING DEADLINE RECORDING DEADLINE LAUNCH DATE

4 weeks prior to launch date 2 weeks prior to launch date determined by ezine scheduling

All podcast content is subject to approval. Promotional materials will be created by the Collision Repair Magazine team in a standardized format.Conditions

Two weeks prior to post.Material 
Deadline

JPEG OR PNGImage Format Brought to you by

Contact your sales representative for a detailed Podcast information package. 



PRODUCT OF THE WEEK
For the first time we have decided to combine our Buyer’s Guide digital listings with our Daily E-zine for an exciting 
new product placement opportunity! The Daily E-Zine goes out to more than 7000 opt-in industry subscribers and 
is a great way to get more notice for your products!

Your selected product will appear in our new product of the week slot within the Collision Repair Daily E-Zine, 
on the homepage of the Buyer’s Guide website and in the next print edition of Collision Repair magazine.

Feature a new product or one that already exists in the catalog! Your product will connect to your new or existing 
listing on the Buyer’s Guide website where you can provide more information, display additional photos and more!

INCLUDED WITH YOUR PRODUCT OF THE WEEK
• 1/4 page printed spotlight in Collision Repair Magazine
• Buyer’s Guide Homepage section for a week
• An E-Zine placement sent to 7000+ subscribers
• Option to add video and additional images to digital listing
• “How To Buy” button linking to URL of your choice
• Product added to the 2021 Buyer’s Guide digital listings

CONTACT 
YOUR SALES 

REPRESENTATIVE 
TO LEARN HOW 

TO FEATURE YOUR 
PRODUCTS

ADHESIVES

22  BUYERSGUIDE.COLLISIONREPAIRMAG.COM

Utilize the new 77793 XXX Specialty Gel Adhesive Remover from SEM 

Products, the first gel adhesive remover for the automotive refinish market. 

XXX Specialty Gel Adhesive Remover is a solvent-based gel for removing 

adhesive residue as well as a number of other contaminates. The gel formula 

improves efficiency and eliminates product waste by evaporating slowly, 

keeping the surface wet long enough to fully saturate adhesive residue 

or contaminates. The run-resistant gel is ideal for vertical applications. 

PIM 77793 XXX Specialty Gel Adhesive Remover

SEM PRODUCTSsemproducts.com

This high-performance adhesive sealant was made specifically for sealing 

and bonding various materials of in-car body work. From steel, to sheet 

metal, plastic and varnished surfaces U-Seal 500 offers users permanent 

flexible, yet stable elastic sealing without any bubble formation, swelling 

or shrinkage. The adhesive is available in white, grey and black and has 

a curing rate of 33mm per 24 hours. 

U-Seal 500NEW POLYURETHANE TECHNOLIGIES

nptsrl.com 

� is single component, moisture cured polyurethane sealant and adhesive 

can be used to replicate the factory appearance of various automotive 

seams. Ready-to-use, Tiger Seal completely and permanently seals 

and bonds without shrinking, and can be applied directly to bare metal, 

steel and aluminum. Not only that, but this adhesive can also be painted 

and tooled immediately a� er application.

Tiger SealU-POL

u-pol.com

The Speedline Glue Repair System can be used to repair or significantly 

reduce the size of large areas of damage and includes BETAG’s Speedline 

Puller and six different Speedline tabs for use according to the type and 

location of the damage. It can be configured as a single comprehensive 

system for use across the whole bodyshop—or several satellite systems 

for individual work bays in busier shops.  

Speedline Glue Repair System

BETAG INNOVATIONbetagnorthamerica.com

2021

Canada Post Canadian publication mail sales product agreement No. 40841832. A special edition of Collision Repair Magazine.  86 John St. Thornhill, ON, L3T TY2  

A SHOWCASE OF TOP PRODUCTS 

AND SERVICES!

COLLISIONREPAIRMAG.COM

SPECIALEDITION$15.99

HOTTEST PRODUCTS!

YOUR #1 SOURCE FOR THE INDUSTRY’S 

BuyersGuide2021.indb   1

BuyersGuide2021.indb   1

2020-11-27   10:12 AM

2020-11-27   10:12 AM

Contact your sales representative for a detailed 
Product of the Week information package. 



BACK PAGE AD

Color, meet 
your match.

A X A LTA  C O AT I N G  S Y S T E M S

With the ColorNet® system from Axalta, it’s easy to get the right 
color match. The system includes the industry-leading Acquire™ 
Quantum EFX and on-screen ColorProofing that eliminates the 
need to do spray-outs. It’s color match made easy.

Find your perfect match.

axalta.ca

Copyright © 2020 Axalta Coating Systems, LLC and all affiliates. All rights reserved.
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HOW’S BUSINESS? 
CANADIAN SHOPS WEIGH IN!

Volume 20, Number 2   l   April 2021

A POINT 
OF PRIDE

LEVEL 
UP

ELECTRIFIED 
EDUCATION

MADNESS IN 
MANITOBA
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CELEBRATING 20 YEARS IN THE INDUSTRY SPECIAL ANNIVERSARY EDITION WHERE OUR STORY IS YOUR STORY

THE PAST, PRESENT AND FUTURE OF

COLLISION REPAIR

Volume 20, Number 4   l   August 2021

             Volum
e 20, Issue 4   |  collisionrepairm

ag.com
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MAGAZINE PUBLISHING & MANAGEMENT

PUBLICATIONS
Collision Repair
Collision Repair magazine is the authoritative voice of the Canadian collision repair industry. This 
is supported by the IPAO readership study indicating that 80% of respondents agreed that Collision 
Repair magazine best represents the industry.With an audited circulation of more than 8,600, readers, 
we reach key decision makers in virtually all corners of the industry, including collision repair facilities 
nationally, manufacturers, OEMS, insurers, distributors, jobbers and educators. Every issue features 
the most current and relevant news impacting the collision repair industry today.
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ON THE COVER

BY MAX REID

Craftsman Collision, Delta, British Columbia location.  

COMMITTED TO THE CRAFTHow Raj Johal’s passion paved his way to success

I t may not seem like it these days, but the collision 

repair industry is very lucky. Few industries still 

allow room for the passion and personality that’s 

present in this field. Managers can build reflections of their values and 

ideals in the shops that they run and make active 

adjustments to the culture of their and the employee’s 

environment—and Raj Johal, manager of Craftsman 

Collision Delta has done exactly that.
With a bright, genuine smile and a longstanding 

passion for cars and their evolution, Raj has been 

running his shop in Metro Vancouver  for the past 

four years, and feels prepared to meet any challenge 

that comes his way.“It all started with my love for cars,” said Raj in an 

interview with Collision Repair. “My love for all things 

automotive was sparked at a very early age; I just loved 

everything about them, and my passion progressed 

into a career working in the automotive field. When 

I got a chance to start with Craftsman Collision, I 

immediately knew I was in the right place.”

While running the bodyshop was a little 
daunting at first, Raj was able to grasp 

the ropes of the job in his first six months 
with Craftsman. Twenty years down the 

road and Raj’s same persistence for 
greatness stands true.

Photo Credits: Colbert Creative Communication
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ON THE COVER

Billy Lunot, parts coordinator, mirror matching parts using TCW process.

Jose Figueroa, left, and Vinny Chandra Red Seal refinishing technicians.

Raj Johal, manager of Craftsman Collision Delta. 

COMMITTED TO THE CRAFT

Raj’s upbringing as a passionate do-it-yourself-er 

helped plant the seeds for the level of care and devo-

tion that he and his staff put into repairs every day.

“I did a lot of projects in my own garage, took my 

own cars apart. When something was wrong with my 

vehicles, I never took them to a garage to get them 

fixed; I always tried to fix them myself. When it got 

too complicated, I’d call a tow truck, send it off to a 

mechanic and let them finish it up, but I’d really try 

and do things myself,” said Raj.
Raj wasn’t always certain he’d end up in autobody, 

however. After high school, he took a few years away 

from the classroom to find his place in the world.

“Back then, I really didn’t know what I wanted to 

do as a career. I took a couple years off and had some 

menial jobs. But as soon as I heard of the chance to start 

with Craftsman as an assistant manager, it all felt right. 

“Here we are, 20 years later!”
“Early on, the company wasn’t as big as it is now,” 

remarked Raj. “We didn’t exactly have defined po-

sitions like estimators and parts production people. 

Sam Singh, assistant manager at Craftsman Collision Delta, 

estimating using TCW (The Craftsman Way) process.
“Raj and his team truly define and are in 

alignment with our company vision, empowered 

in the fast lane of innovation to be the 

performance leader in every market we serve,” 

—Mike O’Callaghan, COO and VP Operations, 

Craftsman Collision 

46  COLLISION REPAIR COLLISIONREPAIRMAG.COM
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COVER STAR CORNER

Much has changed for Lorenzo D’Alessandro since 

he graced the inaugural issue of Collision Repair 

magazine in 2002. Three things remain constant, 

though: his love for his family, his dedication to 

the collision repair craft and his forward-thinking 

drive for success. 

Since the beginning, when Ralph D’Alessandro 

fi rst broke ground on CSN 427—followed not long 

after by CSN Avenue—the company has held a 

progressive vision, looking keenly into the future 

for any way to maximize their success. In addition 

to being one of the fl ag-bearing fi rst franchisees 

in the CSN Collision Centres network, CSN 427 

was the fi rst Canadian shop to join the AkzoNobel 

Platinum North American Performance Group, a 

group of high-performing collision centres that 

meet to discuss continual improvement initiatives 

and work through shop issues.

The D’Alessandros have carried the same scope into 

its third generation of ownership, putting ample 

importance on training and OEM certifi cation efforts.

“If a shop is not investing in training and updating 

its equipment, it’s going to catch up to them,” 

Lorenzo warns. 

Currently, CSN 427 Auto is considered one of 

the most OE-certifi ed facilities in the country, 

touting more than 20 OEM certifi cations a highly 

skilled, highly trained team.

Just last year the D’Alessandro family added a 

new facility to their fold, acquiring Mississauga, 

Ontario’s CSN Heartland. 

“We’ve had two locations for a long time and 

now adding a third in a high-traffi c area is a 

great opportunity for us,” said Lorenzo at the 

time of the acquisition.

Lorenzo says his proudest feat in the industry 

has been watching his children, Jessica, who 

serves as the company’s marketing coordinator, 

and Nicholas, as well as his nephews Giulian and 

Gabriel, fi nd their own in the family business. 

Throughout these unprecedented times, CSN 

427 Auto’s willingness to grow, take risks and 

learn is a source of inspiration for shops all 

over the nation. 

“We’re continually changing, and not fearing 

that change,” said Lorenzo.

CRM ISSUE 1#1

LORENZO D’ALESSANDRO

CSN 427 AUTO COLLISION, CSN AVENUE, CSN HEARTLAND 

THE GREATS

T
he most important part of any magazine is the cover.  One of 

the founding facets of Collision Repair magazine was rooted in 

who we featured on our covers. The individuals that represented 

one of the six yearly issues of the magazine couldn’t just be sourced 

from a flip through the classifieds or a phonebook; they needed 

to tout spectacular backgrounds, with larger-than-life goals and 

inspiring personalities.

In 2002, from the very first issue of the magazine, it was decided 

that every cover was to feature a shop—whether it be from the 

realms of the Rockies out west, settled along the Atlantic coast or 

somewhere in the glorious in-between. 

There’s one thing for certain: even after 20 years, there will never 

be a shortage of great business leaders to feature on our covers.

In celebration of our 20th anniversary, Collision Repair magazine’s 

editorial team took on the mammoth effort of contacting every  

past cover star that’s graced our cover in the last 20 years. With six 

annual issues—the occasional seventh, in the early years—and a 

20-year-span to cover, the team had more than 120 cover stars to 

speak to. 

While we tried to track everyone down, some of our past stars 

have proven to be rather elusive. We wish every single person that’s 

been featured in our magazine the absolute best, and send well 

wishes to their families. 

And if any of you are reading this—never hesitate to reach out. 

There’s nothing we love more than speaking to the almighty members 

of Canada’s automotive aftermarket.      

Collision Repair magazine only features the best

CRM20#4new.indb   46
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70 YEARS 
STRONGSECURING 
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SPEARHEADING 
SUCCESS
RAJ JOHAL AND THE CRAFTSMAN 

COLLISION DELTA TEAM FORGE THE 

FUTURE OF AUTOBODY REPAIR

Gino Mascarin, the second-generation 

owner of Mascarin Collision, was the 

second-ever cover star to grace a Collision 

Repair magazine cover 20 years ago—and 

since then the collision repair shop has 

been going strong. 

Surviving multiple recessions, and a global 

pandemic, Mascarin knows what collision 

centres need to do to stay in the industry 

long term and he believes it’s going to 

come down to making sure to keep up with the constant 

changes in the industry. 

“The cream is really going to rise, you’re going to have  

to be very professional, very educated, very highly skilled  

in business,” said Mascarin. “I think the strong will survive,  

and I think you have to be on top of your game to stay in 

business.”

Mascarin Collision is celebrating its 60th anniversary this 

year, and Mascarin is also celebrating the fact that he will be 

passing on the torch to his son who will take over the family 

business and follow in his father’s footsteps. 

CRM ISSUE 1#2

GINO MASCARIN 

MASCARIN COLLISION

When Julio Bruno reflects on his lengthy 

successful career in the auto body industry, 

two things stand out: growth and family. 

Bruno’s journey began with a lone St. 

Catharines-based shop and now includes 

four locations throughout the Niagara 

region. Over these last 20 years, he has 

experienced that growth alongside his 

brother Frank, and sons Duane, John, 

and Ryan, the CEO of CSN. 

“It’s truly a family business,” he says, noting nothing is better 

than working with loved ones. “There is pride in that.”

The expansion has created synergies within the business 

that are important to a changing industry. Since his cover 

appearance, Bruno has seen banners emerge and skills expand. 

“The technician of 30 years ago was much different,” he says. 

“It’s a much better industry and better trade, with more skills 

required. There is also better equipment that makes the job 

easier.

“But by the same token, if you don’t have the knowledge and 

training, you can get yourself into trouble.”

CRM ISSUE 1#3

JULIO BRUNO 

CSN COLLISON CENTRES Remo Mercanti was on featured on the 

cover back in 2002, carrying the Mercanti 

family legacy as the original founders 

of CARSTAR. 

Since his cover, Remo has sold multiple 

collision repair locations including the 

Ontario Auto Collision CARSTAR Rymal 

location in 2019. 

 
Over the course of his career, Mercanti 

has put a great deal of importance on 

making sure the customer was always 

happy with the end results of their fixed 

car, and he takes pride in the work his 

collision repair locations have provided.

 
“When we saw a customer we wanted 

to look straight in their face and know 

CRM ISSUE 1#4

REMO MERCANTI

ONTARIO AUTO COLLISION CARSTAR

that we did the best possible job we could to put their car back 

to the way it was before or better,” said Mercanti. 

 
Now Mercanti primarily focuses on consulting with some locations 

in the CARSTAR network and watching his two children succeed 

in the automotive industry. 

There will never be a shortage of 

great business leaders to feature on 

Collision Repair covers.
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20 YEARS IN PICTURES

THE FACES
OF THE Collision Repair Industry 

The members of Canada’s automotive aftermarket are highly skilled individuals in many areas—but 

boy, do they know how to party. It’s been a while since we all got together for a good-old-fashioned 

conference or trade show. Luckily, Collision Repair magazine has got you covered for now. Take a 

glance through our 20 years of photo archives and see if you can spot some familiar faces!

For more photos visit www.collisionrepairmag.com/20th-anniversary-image-gallery/
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FACILITY FOCUS

BY MAX REID

A BUDDING PARTNERSHIPThe future is bright for 
CARSTAR Kitchener

T o try and find any comparison to the 

dynamic duo that is Sarah Budd and 

Tim Schuster would most certainly do a 

disservice to the unique and unequaled part-

nership that exists between these two collision 

industry veterans.From their own distinct walks of life, Sarah 

and Tim have come together at CARSTAR 

Kitchener in a joint effort that is changing minds 

on how the world sees our industry.
Their secret; always take that one extra step 

to leave an impression on a customer.
“We strive to be a little different than every-

one else. Customers are typically treated like 

a number, but not here at Kieswetter. You’re 

a person and we’re going treat you like one. 

We’re always going to do something extra for 

you. We’re focused on giving people their mon-

ey’s worth, doing a little extra and promoting 

our name,” said Tim Schuster, manager of 

CARSTAR Kitchener King Street, which also 

provides collision services for the Kieswetter 

Mazda dealership.With managing partner Sarah Budd, of the 

successful southern Ontario-based Budds’ 

Group, the pair are combining decades of 

industry expertise and business pedigree into 

what has turned out to be one of the country’s 

most highly reviewed collision centres. 
“We’ve been lucky enough to win a lot 

of awards through CARSTAR. Of all the 

CARSTARs across Canada, a couple of years 

ago we were voted number one for customer 

service. We’re pretty proud of that, it was pretty 

important to us. It’s important to the [staff],” 

said Tim.

Drivers in the Kitchener area have come to 

rely on Tim, a trusted face in the community 

who has been with the shop for 33 of its 35 

years, and the recent addition of Sarah and 

her background in shop management only 

spelled good things for CARSTAR Kitchener 

King Street.“Tim and I got to know each other pretty 

recently. My family has been in the collision 

business for a very long time. We opened our 

first shop, Budds’ Collision, down in Oakville in 

1983, which I am not ashamed to say is before 

I was born,” Sarah joked. “kind of grown up 

around the business my whole life.”
“We were searching for the right opportu-

nity when the Kieswetter dealership came up 

for sale. Rob and Mal Kieswetter, who owned 

it previously, did a great job building up the 

name and the reputation here in the Kitchener 

community for 35 years. We were excited to take 

over a business managed by someone who has 

been here since nearly the beginning. It was an 

easy transition for us to make because there was 

nothing to fix; it runs pretty smooth.”
From Rob and Mal, Tim and Sarah carry on 

a tradition of exceptional customer service and 

a genuine family atmosphere around the shop.

“It was an easy transition for us to make because 

there was nothing to fix; it runs pretty smooth.” 

– Sarah Budd, managing partner, 
CARSTAR Kitchener

Tim has been with CARSTAR Kitchener King Street for 33 of the 35 

years the business has been operating. With Sarah’s Budds’-group-

backed expertise, the facility has great things in store.
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“A big part of what drew us to this opportunity 

is the fact we’ve always been a family business. 

My grandfather started the business originally; 

my dad and his brother are running it now; and 

then myself and my cousin are now becoming 

involved as well,” said Sarah“This store—being run by two brothers 

and their dad before them—has that same 

atmosphere. CARSTAR Kitchener King Street 

has many long-term employees, a ton of client 

loyalty; the stars aligned to create a really great 

opportunity for Budds’ Group to continue that 

work. At CARSTAR Kitchener King Street, they 

treat their customers like family and we always 

have as well, so it just really fit with our culture.”

Tim and Sarah continue to foster this same 

ideology into their business with intention and 

the results are clear following interactions with 

any one of their happy customers.
“Tim says the shop is also fortunate to have 

a good relationship with CARSTAR’s south 

west Ontario manager, Marty Smith, who Tim 

described as ‘so helpful and approachable. We 

are lucky to have a guy with his experience and 

there to help at a moments notice. He’s a well 

respected guy with all the insurance companies.’” 

“Rob and Mal started that trend,” said Sarah. 

“They always treated people with the utmost 

care, and their customers took note of that. A 

lot of car dealers and collision shops get a bad 

reputation alongside whatever ill-educated 

stereotypes people hold about our industry. It 

really matters when you see how people treat 

their customers and the honesty with which 

they transact, and people want to work in a 

place like that.Tim’s not the only one who boasts a long 

career with the east-Kitchener based facility; the 

4,900 sq.-ft bodyshop is backed by a number 

of long-time employees.“Tom, one of our painters, has been here for 

15 years. Bobby, he’s our parts manager for the 

Mazda store, but he also does all the parts for 

the collision centre and he’s been here for 18 

years,” said Sarah.Sometimes the team becomes so much like 

its own family, you can forget that some of 

them actually are.“The Kieswetters have three boys and they 

all work here,” said Tim.“The former owner’s children serve as the 

assistant service manager and a sales manager. 

Then the youngest one, Jake, is an estimator at 

the CARSTAR,” said Sarah. “They all stayed on, 

which we are grateful for and they are great 

members of our team. It’s all about family—

theirs and ours and our customers.”
All things considered, the Budds are a rela-

tively new addition to the family, having come 

on board with CARSTAR Kitchener King Street 

and Kieswetter only five months ago, but the 

two recognized a winning combination when 

they saw it.

With its longstanding history in the area, CARSTAR Kitchener King Street has a trusted reputation among locals and provides collision services for the Kieswetter Mazda dealership.
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The tightrope of triumph
La corde raide du triomphe

As salvage prices skyrocket 
and a global pandemic keeps its customer base 

at home, Bastarache Auto 
Parts continues to thrive

Alors que les prix de récupération 

montent en flèche et qu’une pandémie 

mondiale maintient sa clientèle à la 
maison, Bastarache Auto Parts continue de prospérer
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By/Par Gideon Scanlon

L ast spring, as COVID-19 made began to spread through North America, 

Ron Bastarache knew that it would be a rough year for the auto parts 

and recycling sector. The impact the pandemic had on his business, 

Bastarache Auto Salvage, was swift and significant.  Over the course of a 

few days, businesses were closed, supply lines were cut and, perhaps most 

worryingly, people’s driving habits changed considerably.  

“When the first cases of the virus arrived in Canada, things were unstable 

for at least a couple of weeks.  With no travelling from out-of-province, and 

not much from within it, the number of walk-in clients we saw dropped 

significantly,” Ron recalls.Business did not look like it would get back to normal for a long time. 

As the co-owner of the family business, Ron was concerned about it could 

survive the social isolation era.
There was a lot riding on it remaining in business—including the livelihood 

of the company’s 25 full-time employees. 
“We are not a business that is comfortable letting people go for the sake 

of convenience.  Our employees are mostly locals who have worked here 

for a long period of time.”Many of them had been with the company for more than three decades. 

One, Vince Poirier—who Ron describes as a walking encyclopedia of auto 

parts information—had been with Bastarache Auto Parts for more than 

half-a-century.Even the so-called ‘new guy’ would qualify as an experience industry 

veteran in most auto recycling facilities.
“The last guy who I hired joined us seven years ago—and he is still work-

ing for us,” says Ron.Ron was not the only one shouldering the burdens of command during 

this stressful period. His sisters, fellow co-owners Helene Burke, Pauline 

Bourgeois and Monique Babineau were also concerned about the business—

and its employees.

L orsque les premiers rapports de patients atteints de coronavirus en 

Amérique du Nord ont été confirmés, Ron Bastarache de Barastache 

Auto Parts savait que le secteur des pièces automobiles et du recyclage 

était sur le point d’être déraciné.
«Lorsque le virus est arrivé pour la première fois au Canada, il était dif-

ficile, au moins pendant quelques semaines. Il n’y avait pas de déplacement 

depuis l’extérieur de la province, ce qui a réduit le nombre de clients sans 

rendez-vous », déclare Ron.Les choses ne se sont pas améliorées rapidement. En quelques jours, 

des entreprises ont été fermées, des lignes d’approvisionnement coupées 

et - peut-être le plus inquiétant - les habitudes de conduite des gens ont 

considérablement changé.En tant que copropriétaire de Barastache, Ron se demandait si l’entreprise 

serait en mesure de traverser l’ère de l’isolement social.

En plus de son stress, il y avait les moyens de subsistance des 25 employés 

à plein temps de l’entreprise. Nombre d’entre eux travaillaient dans l’entre-

prise depuis plus de trente ans, et un - Vince Poirrier, une encyclopédie 

ambulante d’informations sur les pièces automobiles - depuis plus de 50 ans.

Heureusement pour Ron, il n’était pas le seul à assumer le fardeau du 

commandement. Il partage ses responsabilités de leadership avec ses sœurs, 

Helen Burke, Monique Babineau et Pauline Bourgouis. En tant que plus 

jeune frère, Ron passe le plus clair de son temps à superviser les opérations 

extérieures et à organiser les achats de véhicules, tandis que ses sœurs 

gèrent l’énorme volume de paperasse de l’entreprise et la gestion des ventes 

à la maison.
«Nous avons une bonne relation. Nous avons tous notre part à faire, 

nous nous entendons tous et nous faisons tous notre travail.

Ron avait une autre personne à ses côtés pendant que le monde - et le 

secteur du recyclage automobile - était bouleversé par la pandémie. Son 

père, George Bastarache.

Helene Burke, Pauline Bourgeois, George Bastarache, Monique Babineau and/et Ron Bastarache.

With more than 50 hectares (125 acres) of land available, Bastarache Auto 

Salvage tends to invest in newer vehicles with the potential to pay-off over 

the long-term. Avec plus de 50 hectares de terres disponibles, Bastarache 

Auto Salvage a tendance à investir dans des véhicules plus récents qui ont 

un potentiel de rentabilité à long terme.
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MIXED UPRepairing mixed material crossovers

By Sophie Price

A s automakers work to achieve lighter 

cars with increased acceleration, better 

braking and handling, more and more 

metals are being thrown into the autobody mix.

This means auto collision repair shops must 

be equipped with the right tools and knowledge 

to work with these mixed-material crossovers, 

resulting in new procedures and guidelines for 

many repair shops. Many veteran repairers are working with 

unfamiliar materials like aluminum and ultra-high-

strength steel alloys, as different combinations of 

these materials are starting to be incorporated in 

vehicle designs in new and unusual ways. 

 In what many automakers call the ‘ideal’ 

lightweight model, many modern vehicle frames 

consist of aluminum, ultra-high-strength steels, 

magnesium, carbon fibre and other materials.

On June 15, Nissan announced that its new 

2021 Nissan Rogue will contain 35 percent 

ultra-high-strength steel, with the exterior also 

containing large amounts of aluminum. This 

raised the amount of high-strength steel from 

their last vehicle by 16 percent, according to  

the company.The hood, fenders and doors will all be made 

out of aluminum and employ resin for the tailgate 

and fuel lid. 
BMW also announced on June 17, that it has 

a new vehicle coming out containing steel and 

aluminum in the body. The 2021 BMW 4 series will mix both steel 

and aluminum in its body, similar to the 

Nissan Rogue. The idea is to reduce the overall 

weight of the vehicle to improve features such  

as handling, braking and acceleration. The 

vehicle’s doors, fenders and hood will all be  

made out of aluminum, again similar to the  

Nissan Rogue.Finally, Ford has also announced that their 

new generation Ford Bronco will also have high 

combinations of aluminum and steel.

The doors, hood and fender will be aluminum 

as well as the control arms on the suspension. The 

body itself will still be steel as well as the frame. 

For these vehicles and many hybrids like 

them, knowledge of OEM procedures such as 

restrictions on joining, repairing and sectioning 

higher-strength steels, will be a guiding light for 

anyone planning to tackle these mixed-material 

crossovers, and others like them.

The 2021 BMW 4 series will mix both steel and 

aluminum in its body, similar to the Nissan Rogue.

On June 15, Nissan announced that its new 2021 Nissan Rogue will contain 35 percent 

ultra-high-strength steel, with the exterior containing much aluminum.
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Magnesium is a lightweight material that is generally used for the 

gearbox, front end and IP beams, steering column, driver’s air bag housings, 

steering wheels, seat frames and fuel tank covers. 

Aluminum is a lightweight material that allows automakers to increase 

dent resistance by making body panels thicker but still keeping the overall 

weight of the vehicle low. High-strength steel is used in an automobile body to improve the 

component’s impact energy by absorbing capacity and resistance to 

plastic deformation. Carbon fibre  is combined with a polymer to mold into the shape of 

the care part that is stronger and lighter than other parts. However, carbon 

fibre  is expensive and has a longer production time. 

MAGNESIUM

ALUMINUM

 I N  W H AT  M A N Y  A U T O M A K E R S 
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This handheld UnoLiner RV8E packs quite a punch with its 8-ton pushing 

and pulling capacity. Despite its compact size, the RV8E is a durable and 

powerful riveting device, approved by Ford and also suited for specific 

rivet mandrils of many other car brands, such as Audi, Mercedes, BMW, 

Ferrari, and Porsche. Its pulling and pushing actuator controls a powerful 

electrohydraulic pump, which guarantees strong and silent operation. 

The RV8E is also capable of removing rivets with standard dies. Pressing 

time can be regulated, and when a set force is obtained, the device can 

retract automatically.

RV8E 8 Ton 18v Handheld
RS FINISHING

www.rsfinishing.com

� e Touch Electronic Measuring System from Spanesi can perform 

repair diagnostics on any li� , bench, or surface. � e Touch ensures that 

vehicles are returned to OEM specifi cations, all while generating a set of 

pre- and post-repair documentation. � e Touch Electronic Measuring 

System can reach diffi  cult measuring points with ease, doing so quickly 

and accurately using intuitive WinTouch so� ware. � e Touch provides 

measurements for vehicle frame and structural items, wheel and tire 

alignment, user-added points with photos, mechanical and suspension 

parts, and comparative measurements. 

Touch Electronic Measuring System

SPANESI

www.spanesi-americas.com

Eclipse Plus Electronic Measuring System

WEDGE CLAMP SYSTEMSwedgeclamp.com

� e Eclipse Plus Electronic Measuring System combines a polar laser scanner 

with portable live targets and intelligent stems positioned by the body 

technician at strategically marked frame or body points. Each sweep of the 

laser precisely locates each target, which then transmit the measurements 

to the computer. As the pulling progresses, the Live Targets’ verifi cation 

lights change to indicate severity of damage at each point on the vehicle. 

Once all the lights are green, the frame is restored to its proper dimensions. 

System prints pre- and post-repair 3-D reports for insurance and includes 

live online training. 

Arslan Automotive keeps it simple with the Accuvision 3D measuring 

system. With no moving parts, lasers, targets, adaptors, magnets, arms, 

extensions, wires, Wi-Fi, or Bluetooth, there is also no calibration needed 

making it the “Quickest, simplest and most accurate 3D measuring system 

in the world.” The Accuvision 3D is durable, versatile, universal, mobile, 

and user friendly, saving you time and money. Everything you need 

for measuring and alignment can be done easily with the Accuvision 

3D measuring system. 

ACCUVISON-3DARSLAN AUTOMOTIVEarslanauto.com

This company is called Herkules for a reason, 

reintroducing the VLA03 (formerly the T200) 

this powerful system can effortlessly lift up to 

10,000lbs. Whether you choose to have this 

beast surface mounted or recessed it provides 

users with a low closed height of only 4.125 

inches and a raised height up to 14.6 inches. 

Also featuring ramps for simple and efficient 

loading, along with crossbars, height extenders 

and rubber blocks for a more versatile yet 

reliable product. 

VLA03
HERKULES EQUIPMENT 
CORPORATION

herkules.us

Providing shops with a low-labour option for 

streamlining alignment procedures, the Quick 

Check Drive system from Hunter engineering is 

a fully autonomous diagnostics system. Designed 

to fully scan a vehicle in just three to five seconds 

using a total of 12 cameras and 32 laser sensors, 

this device quickly and easily captures, analyzes 

and instantly displays accurate data readings. 

With the option to have it installed as a surface 

or flush-mounted unit, the Quick Drive Check 

system fits well in any shop.  

Quick Check DriveHUNTER ENGINEERINGhunter.com

Fenderbolt is the Matrix Wand’s cloud-based 

repair analysis so� ware and online training 

platform. By uploading static images of collision 

damage into the so� ware, infi nite measuring 

data points can be selected from that image. 

Fenderbolt can provide Matrix Wand users 

with many key benefi ts, including: Mitchell 

Reference Data, Matrix Repair analysis, the ability 

to collect and store your own measuring data, 

wand usage reports for shop owners, phone and 

internet technical support and I-CAR certifi ed 

online training courses.

FenderBolt THE MATRIX WAND
thematrixwand.com

ALIGNMENT AND MEASURING
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The Cameleon from Celette offers a new concept for structural repair and 

measurement of damaged vehicles. According to Celette and distributor 

Titanium Tools and Equipment, the Cameleon can provide an excellent 

solution to help repairers keep up with the high volume of intermediate 

segment vehicles entering the global market. Advantages of the Cameleon 

include a modular and scalable set of standard tips, adjustable X and Y 

plates and adjustable jigs. Furthermore, users can also log into the tool to 

access user-friendly software in order to customize their own jig assemblies 

with an ever-growing vehicle database.

Celette Cameleon TITANIUM TOOLS AND EQUIPMENT
titanium22.com

The Mosaic ADT (Advanced Diagnostic Technology) boasts an automated 

ADAS calibration system said to be powered by the same end-of-line 

technology that OEMs use. No manual measurements or adjustments 

required thanks to enhanced radar and laser information sequencing along 

with self-diagnostic target and vehicle sensor checks. This machine is said 

to reduce the risk of liability and human error with its “future-proof” 

system that automatically updates with the latest OEM procedures and 

records the full calibration and repair process in order to ensure proper 

methods are followed.

Mosaic ADTCHIEF TECHNOLOGY
chieftechnology.com
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Collision Quebec
Serving the Quebec-based collision repair market, Collision Québec extends the mission of Collision 
Repair magazine in this distinct French-only publication published two times a year and distributed to 
more than 2,400 collision repair facilities and Quebec-based companies serving the industry throughout 
the province. Every edition includes profiles on the province’s industry leaders as well as regional 
newsand trends, providing all the information progressive repairers need to thrive in the Quebec market.
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Bodyworx Professional
Bodyworx Professional is the only publication in Canada written exclusively for professional 
autobody technicians. Introduced in 2014, Bodyworx Professional is dedicated to celebrating the 
pride, passion and skill of the men and women working back of shop. The magazine features their 
accomplishments,underscores the importance of training in a rapidly developing technology-based 
industry, showcasescareer achievements and highlights the burgeoning customization and restyling 
market. The focus is on providing relevant content that taps into the dreams, aspirations, and excitement 
that this industry offers.
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Canadian Towing Professional
Canadian Towing Professional  informs today’s towing community by helping them connect with other 
like-minded progressive towers. It is a destination which it provides updated news source for Canada’s 
towing professionals. With information on training opportunities, new and upcoming regulations and 
legislations, new products, equipment and trucks, towpromag.com is the destination of choice for towing 
professionals looking to grow their business and raise the image of their industry.
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DANS LA CLASSE

LES TECHNICIENS DE DEMAIN

PAR DAVID DICENZO

M atthew Lyle se souvient clairement 
qu’aider à diriger la première équipe 

de voitures électriques au Guelph 

Collegiate Vocational Institute était une sorte 

de «catastrophe». En 2016, Lyle, directeur de 

l’enseignement technique à l’école secondaire 

de Guelph, s’est associé à son collègue ensei-

gnant en technologie des transports, Dennis 

Ashley, pour former une équipe chargée 

de la construction de véhicules. L’objectif 

ultime était de participer à une compétition 

d’endurance contre d’autres écoles au Défi 

annuel de la voiture électrique de l’Université 

de Waterloo.Il y a eu une courbe d’apprentissage au 

cours de la première année, mais au fur et 

à mesure que le club a grandi en nombre 

et en popularité, l’élan a augmenté. Lors de 

l’événement 2019 de l’U de W, GCVI a rem-

porté à la fois le Dennis Weishar Engineering 

Design Award - du nom du regretté fondateur 

du défi, un enseignant d’Orangeville - et le 

Toyota Fabrication & Manufacturing Award.

L’équipement est passionnant, mais ce qui 

est gratifiant pour Lyle et Ashley, ce sont les 

expériences des étudiants.«Ils ont l’occasion de voir un projet entier, 

du dessin de concept initial à la fabrication 

et au prototypage d’une voiture terminée», 

explique Lyle, notant que de nombreux étudi-

ants ont des ambitions dans le domaine de 

l’industrie technologique et de l’ingénierie. 

«Les métiers étaient considérés comme des 

emplois sales et les parents ne voulaient pas 

impliquer leurs enfants. Mais maintenant, 

on se rend compte qu’il s’agit de produits de 

haute technologie, qu’il ne s’agit pas que de 

clés à molette.«Nous travaillons sur la conception et la 

programmation assistées par ordinateur, la 

fabrication de haut niveau et les compétenc-

es automobiles. Les enfants ont vraiment 

adhéré à cela.»Ashley est arrivée à GCVI il y a cinq ans 

et a créé un club pour le déjeuner, ainsi que 

l’Electric Car Club. Il convient avec Lyle que 

les jeunes de l’école adoptent la technologie. 

L’ÉTAT DES CLASSE D’AUTOSHOP MODERNE

«Les métiers étaient considérés comme des “emplois 

sales” et les parents ne voulaient pas impliquer leurs 

enfants. Mais maintenant, on se rend compte qu’il 

s’agit de produits de haute technologie, qu’il ne s’agit 

pas seulement de tourner des clés.» - Matthew Lyle, 

responsable de l’enseignement technique, GCVI
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DANS LA CLASSEBien qu’Ashley ait été en congé de maladie et 

que le travail en personne au garage GCVI 

entièrement équipé ait été limité pendant 

la pandémie, l’anticipation pour y revenir 

se construit.Il a vu le nombre augmenter tant dans sa 

classe de technologie de transport de 11e 

année que dans sa version de 12e année, 

qui est un contenu de niveau collégial pour 

les étudiants aspirant à une carrière dans la 

réparation automobile. Il n’y a pas de manu-

els. Ashley utilise des modules de formation 

Electude sur ordinateur et l’atelier GCVI 

moderne, avec deux démonte-pneus, un 

monte-charge géant et de nouveaux outils 

chaque année, des voitures de service pour 

les enseignants et la communauté de Guelph.

«Notre atelier en direct est équipé exacte-

ment comme n’importe quel garage profes-

sionnel», dit-il, ajoutant que les étudiants 

peuvent faire des remplacements de moteur 

ou de transmission et effectuer des travaux 

de freinage complets. «Ils ont beaucoup 

d’opportunités et d’expérience pratique.»
Selon le ministère de l’Éducation de l’On-

tario, environ 67% des écoles secondaires de 

la province ont un cours de technologie des 

transports, avec un total de 37 263 élèves 

inscrits pendant l’année scolaire 2018/19. Les 

classes et les clubs GCVI reçoivent le soutien 

du programme provincial de la majeure 

haute spécialisation. L’école de Guelph, qui 

a également une classe florissante réservée 

aux filles qui fait la promotion des femmes 

en technologie, a en fait recruté des enseig-

nantes à temps partiel pour aider à répondre 

à la demande.Ce n’est cependant pas le cas dans tout le 

pays. Stefano Liessi, consultant indépendant 

de l’industrie des collisions à St. Albert, en 

Alberta, a de bons souvenirs d’un cours qu’il 

a déjà enseigné dans une école d’Edmonton.

Before it became a victim of what Liessi 

calls “bureaucracy and budget cuts” back in 

2019, he ran a successful collision class for 

six years, teaching kids in grades 10 through 

12 how to restore and paint damaged vehicles 

and parts. His students, who ranged from 

marginalized to academically gifted, won 

multiple awards at the annual Skills Canada 

National Competition over his tenure.

«La salle de classe a été conçue de manière 

à offrir une expérience de la vie réelle», 

explique Liessi, qui aimait être aux côtés 

de ses élèves au quotidien. «Mon objectif 

était de leur faire comprendre que lorsqu’ils 

auront terminé leurs études, c’est ce à quoi 

vous seriez confronté dans le monde réel. Ils 

devaient résoudre des problèmes si quelque 

chose n’allait pas bien, et si vous faisiez une 

erreur, comment en expliquez-vous?
«Ils ont eu l’occasion de s’exprimer et de 

développer leur estime de soi.»
Liessi se souvient qu’une jeune étudi-

ante était terrifiée par l’idée de participer 

à un concours après l’avoir encouragée à se 

joindre à elle, mais elle a rayonné après avoir 

remporté une médaille de bronze. Il critique 

les décisions de supprimer des programmes 

importants qui profitent aux jeunes, suggérant 

qu’ils ne leur rendent pas service.
«Cela a fait des ravages», dit Liessi. «Ils ont 

perdu des cours, des programmes d’apprentis 

et d’excellents professeurs.«Je dis toujours que si vous investissez 

dans l’éducation et les soins de santé, tout 

prendra soin de lui-même. Si ce n’est pas le 

cas, vous allez en montée. »Lyle et Ashley ont la chance de pouvoir 

voir leurs élèves tirer le meilleur parti de 

leurs opportunités.«Ce sont d’excellents programmes si vous 

avez un esprit curieux», dit Ashley. «Savoir 

comment les véhicules sont fabriqués et com-

ment ils fonctionnent vous sera bénéfique. 

Vous ne pouvez acheter ces compétences 

pratiques nulle part. »«Vous regardez ces étudiants entrer, parfois 

avec peu de connaissances et ils construisent 

au fil de l’année, avec des difficultés», ajoute 

Lyle. «Ensuite, au moment où ils s’assoient 

dans la voiture et l’allument, le regard sur 

leurs visages est incroyable.» 
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After working in her first 
shop for about six months, 
Hannah stepped into the 
paint booth fell in love with 
automotive refinishing.

If one thing could be said about Hannah, it’s that 

she makes many people in the industry look lazy 

in comparison to her drive to achieve greatness.
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S ometimes in life, we think we know 

what we want — until it is right in 

front of us. Hannah Kasiri, the owner of Lucky 13 

Autobody and Paint in Edmonton, 
Alberta, grew up anticipating a 
completely different life path. She 
nearly went to school for animal 
sciences and started her career 
at a small animal vet clinic. 

After only one year, Hannah re-
alized the career path she had 
embarked on just wasn’t the right 
fit.’  Shortly after leaving the clinic, 
Hannah ultimately discovered her true 
passion—auto repair and painting. 

“Around the same time I had left 

the clinic, my friend owned a small 
custom bodyshop and asked me to 
help around. I started doing prep 
and light bodywork and soon realized 
this was something I could make 
into a career and life,” Hannah told 

Bodyworx Professional. After helping her friend at his 

custom shop, Hannah returned to 
her hometown in Alberta and began 
working for a collision and mechanic 
shop. She started as a panel beater and 

worked prep for about six months before 

she stepped into the paint booth.
“The time I spent doing body and prep 

work helped me understand paint more and 

understand how to double-check my work 

before sending it to the booth,” explained 

Hannah. 
After two years at her first shop, Hannah 

moved to a production shop that had con-

tracts with dealerships and other wholesale 

contracts. With far more employees and a 

lot more push through than her previous 

facility, Hannah soon found herself painting 

up to three cars a day in addition to her 

bodywork prep. 

“I learned a lot about work ethic and 

teaching myself to be more efficient,” said 

Hannah.
Yet it wasn’t all sunshine and roses for 

Hannah; even through her suc-
cess, she still was faced with 
stereotypes regarding her place 
in a male-dominated industry. 

“I have been in a lot of shops 
where men have mistreated me 
on numerous occasions. That’s 
what pushed me to open up my 
shop, so that I would have my safe 
environment, not being bogged 
down and no one can take that 
away from me.” About a year and a half ago, 

Hannah decided it was time to take 
matters into her own hands, and 
opened Lucky 13 Autobody and 
Paint, where she serves as the head 
painter and body technician. The 
facility provides vehicle autobody 
restoration, custom paint services, 
paint repairs, rust repair, full paint 
restoration, and break-in repair. 

“I am Lucky 13,” said Hannah. 
“All my customers, all my con-

tracts don’t leave unless they are happy. 

I am humbled by the opportunity to start 

my own business and organically cater to 

every client that walks through my door. 

When a customer trusts me with their car, 

whether it be collision or custom, it gives 

IT’S NOT ABOUT LUCKHard work and determination drive Hannah Kasiri’s talents
BY JULIA LLOYD
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EXECUTIVE VISION

YOU DON’T KNOWJACK!
Eagle Towing’s Jack Poladian on 
equipping an industry in transition

Collision Repair: Over the years, Eagle 

Towing has expanded from a one-truck 

company to a fully functioning business in 

a 15,000 square foot facility, how?Jack Poladian: At the end of the day, it all 

comes back to true dedication. My family has 

put their heart, soul, and every waking minute 

into this company. Eagle Towing isn’t treated 

as a business, it’s treated as a lifeline and every 

moment Simon and Victor [co-owners] are 

thinking about their next move and how to 

support their customers.
CR: What do you think the future of Eagle 

Towing looks like?
JP: Personally, I believe the future of this 

business is a bright one. Ever since I’ve been 

on board, we’ve increased sales by 300 percent, 

our service amounts have almost doubled, 

and we’re still pushing forward.

CR: Nearly every industry faces some negative 

misconceptions–but it is a particular issue 

towing professionals face. How is Eagle 

Towing working to redefine the public’s 

conception of the towing business? JP: Many people have misconceptions about 

the towing industry due to a few bad apples. 

They are ruining things for the good ones! 

But at Eagle Towing we hold ourselves to a 

higher standard, and we deal with a lot of tow 

Eagle Towing general manager Jack Poladian between 

founders Victor and Simon Poladian.

T owing industry advocate Jack Poladian 
is the operations manager at Eagle 
Towing, Ontario’s only distributor 

for NRC Industries towing and recovery 

equipment. Poladian fills us in on how a 

family-owned company, kickstarted in the 

1970s,  is still booming today–and about what 

he wishes people knew about the industry.

“If civilians could pull over and respect tow truck operators that would be great 

because, at the end of the day, everyone has a family and people risk their 

lives to help others in a jam. There’s nowhere in the rule books that says “you 

have to operate a tow truck,” these guys choose to come out and help no 

matter rain, sleet, hail, snow, or cars on fire!”
—Jack Poladian
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HEROIC HIGHLIGHTS

“I want to say to all of them, 
be fair with everyone–It’s our job to do incident 

management and help others while staying 

humble. Do your best to do the best quality of 
work that you’re capable of.”companies where the owners have a passion 

for what they’re doing, care for their customers 

and employees. There’s so much good in the 

industry. We all want to change that persona 

that the towing industry has by doing good 

quality work, and making sure everyone’s 

equipment works right and feels safe.
 

CR: What is one thing you wish people 

knew about working in this industry?JP: It would be nice if people acknowledge 

towers as a form of emergency response 

because there’s a lot of people who risk 

their lives waiting on the side of the road 

for help. If civilians could pull over and 

respect tow truck operators that would be 

great because, at the end of the day, everyone 

has a family and people risk their lives to 

help others in a jam. There’s nowhere in the 

rule books that says “you have to operate a 

tow truck,” these guys choose to come out 

and help no matter rain, sleet, hail, snow, or 

cars on fire. We are on-site doing whatever 

they can to help. 
CR: For any collision repair business looking 

to expand into towing, what is one piece of 

advice you would give? JP: It’s tricky, because depending on what area 

you tow out of, collision repair companies and 

towing companies need to be segregated due 

to towing regulations. However, to collision 

repairers who really want to expand in this 

industry and can. I want to say to all of them, 

be fair with everyone–It’s our job to do incident 

management and help others while staying 

humble. Do your best to do the best quality 

of work that you’re capable of.

The exterior of Eagle Towing’s 
Cambridge, Ontario facility.

Where Eagles Dare: A 
closer look at Eagle Towing 
in Cambridge, ON

A family that owes much to Canada's 

towing community is makes good on 

its debt

The Poladian family of Cambridge, 
Ontario, owes much to Canada's 
towing and recovery sector.

In 1978, two brothers who had 
emigrated to Cambridge, Ontario 
from Armenia, founded Eagle Towing. 

While today, the firm may be one 
of Onrario’s best-known tow truck 
distribution companies, back then, 

it was a service provider operating 
alongside a humble gas station.Over the next forty years, Victor, 

Simon and their children poured their 

energy and ideas into the business. 

The dividends on their efforts were 

paid in full. 

Today, the company operates out of 

15,000 sq. ft. facility, keeping their 

growing crowd of customers happy 

and drivers safe on the roads. It is 

the Poladian’s passion for their work 

that keeps them afloat.
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